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Department/Program Review

Self-Study Report Template

2007 - 2008

Department: Design (0220)
Program: Interior Design/Visual Communications
Section I:  Overview of Department

A. Mission of the department and its programs(s)

What is the purpose of the department and its programs?  What publics does the department serve through its instructional programs?  What positive changes in students, the community and/or disciplines/professions is the department striving to effect?

The mission for the Design department follows:

The Design Department is committed to helping students prepare for successful careers in the graphic arts, printing and interior design industries. Our faculty constantly strives to help each student identify their unique growth potential, enhance their ability to think critically and communicate effectively, develop their creative problem solving and technical skills and set high personal standards of quality and success.
 

To ensure the quality of its programs, the department is committed to process learning, anticipating industry needs, incorporating leading-edge technologies and techniques into instruction and supporting training and development opportunities for faculty and staff.

The design department primarily serves 450 active majors seeking an AAS in Interior Design, an AAS in Visual Communications; Short Term Certificate in Desktop Publishing, Short Term Certificate in Digital Printing or Short Term Certificate in Multimedia.  Approximately 75 students graduate each year with an AAS. Graduating students either enter the job market or continue their education.  Twenty-nine VIS courses and nine IND courses support these programs.
The department includes 9 full-time faculty, 1 secretary, 1 lab technician and approximately 20 Adjunct faculty from industry, from companies such as Belcan, Exhibits Concepts and E Lynn App Architects.  

Interior Design is a multi-faceted profession in which creative and technical solutions are applied within a structure to achieve the built environment.  These solutions enhance the quality of life and culture of the occupants.  The interior design process follows a systematic and coordinated methodology, including research, analysis and integration of knowledge into the creative process, whereby the needs and resources of the client are satisfied to produce an interior space that fulfills the projects goals. - from the National Council for Interior Design Qualifications Standards (NCIDQ) definition of Interior Design. 
Graphic design is the profession that plans and executes the design of visual communication according to the needs of audiences and contexts for which communication is intended. Graphic designers apply what they have learned about physical, cognitive, social and cultural human factors to communication planning and the creation of appropriate form that interprets, informs, instructs, or persuades. Graphic designers use various technologies as means for creating visual form and as an environment through which communication takes place.
Graphic designers plan, analyze, create and evaluate visual solutions to communication problems. Their work ranges from the development of strategies to solve large-scale communication problems, to the design of effective communication products, such as publications, computer programs, packaging exhibitions and signage. - from the National Association of Schools of Art and Design (NASAD) 2007-2008 Handbook.
Design education takes place in studios (literally, places for work) and through seminars (organized discussions characterized by informality and high interaction). Learning happens through the analysis of problems and possible solutions using composition, typography, photography, images, and space. Students use materials and processes from basic hand skills to computers to create design solutions. – adapted from Graphic Design: A Career Guide and Education Directory
Sinclair's Art and Design departments are accredited by the National Association of Schools of Art and Design (NASAD).  Sinclair's design department hosts student chapters of the American Society of Interior Designers (ASID) and the American Institute of Graphic Artists (AIGA). For more information, please see Section 2, page 18-22.
B. Description of the self-study process

Briefly describe the process the department followed to examine its status and prepare for this review.  What were the strengths of the process, and what would the department do differently in its next five-year review?
The Design Department full-time faculty and staff have written this document as a group.  The environmental scan and data from RAR, Dawn and CMT have been reviewed by all, and then the response to each section was carefully considered and recorded.  As each question was discussed, each department member had access to one of a number of other department's self-study documents.  We were able to reference these with regard to how others had interpreted and answered the various questions.

The strength of this process is that it brought us all together as group and provided equal voice to each member of the department regarding the work we do and how it benefits our students.
The document was then distributed to the external members of the Interior Design and Visual Communications Advisory committees for additional input.
In the next five-year review we would work with RAR to redesign our Alumni survey to better suit our needs.  It is important that we track our students with regard to where they are transferring to continue their education; how many are in the area versus relocating for employment and to determine if job placement statistics can be related to grade point average.

Section II:  Overview of Program

A. Analysis of environmental factors

This analysis, initially developed in a collaborative meeting between IPR and the department chairperson, provides important background on the environmental factors surrounding the program.  Department chairpersons and faculty members have an opportunity to revise and refine the analysis as part of the self-study process.

Find a copy of the environmental scan in Section 3, pages 23-24.  Stakeholders include students, employers, colleagues, core curriculum departments, 4-year schools receiving our transferring students, SCC's facilities department, Publications department, Quickstart students, Tech Prep students, ITS,  the Art and CAT departments, and community not-for-profit groups.  
Important opportunities include:  

· Increased experiential learning for more students by expanding co-op opportunities for department majors.

· Not-for credit offerings for alumni, and professionals.  Interior design professionals have a minimum number of CEU’s required to maintain professional membership in many associations.

· Increase out-going articulation agreements, development of Transfer Assurance Guide for Design courses.

Significant trends gleaned from the data warehouse include:
· The number of declared Design majors and AAS graduates has remained steady over the past 5 years.

· Students are least successful in entry-level courses.

· Over 50% of Design students are 20-29 years old.  
· Visual Communications has a larger percentage (34%) of students 17-19 years old, than Interior Design (21%).  – Quickstart and PSEO students may contribute to this number.

· Departmental cost per FTE has risen 2.2% while the Division has seen an increase of 2.9%.

The following information also informs the department with respect to the external environment:
According to the U.S. Bureau of Labor Statistics Occupational Outlook Handbook, about three out of 10 interior designers are self-employed—four times the proportion for all professional and related occupations.  About two out of 10 wage and salary interior designers work in specialized design services.  Another one out of 10 work in firms offering architectural and landscape architectural services.  The remainder of interior designers provided design services in furniture and home furnishing stores, building material and supplies dealers, and residential building construction companies.  Many interior designers also perform freelance work in addition to holding a salaried job in design or in another occupation.  – ASID web site

Economic expansion, growing homeowner wealth, environmental concerns and an increased interest in interior design will increase demand for Interior Designers.  Keen competition is expected for jobs in interior design because many talented individuals are attracted to careers as interior designers. Individuals with little or no formal training in interior design, as well as those lacking creativity and perseverance, will find it very difficult to establish and maintain a career in this occupation. Post-secondary education, especially a bachelor's degree, is recommended for entry-level positions in interior design; licensure is required in 23 States, the District of Columbia, and Puerto Rico.  There has been an effort to pass Interior Design legislation in Ohio for 15 years with no success.  The most recent version of the bill would allow 2 year grads the opportunity to obtain a license.  Most states use the NCIDQ exam to determine competency – SCC’s IND graduates qualify to take this exam with their AAS and 5 years of apprenticeship.
Among the five design occupations, graphic designers are expected to have the most new jobs through 2014; however, job seekers are expected to face keen competition for available positions.  About 3 out of 10 designers are self-employed; many do freelance work in addition to holding a salaried job in design or in another occupation. A bachelor’s degree is required for most entry-level positions; however, an associate degree may be sufficient for technical positions.  Graphic designers with Web site design and animation experience will have the best opportunities. 
B. Statement of program learning outcomes and linkage to courses

Include the program outcomes for each program(s) in Section V.  Program outcomes can be found in the Provost section of the data set.
The following program outcomes were reviewed by the appropriate advisory committees in 2004:
Interior Design Learning Outcomes
	Learning Outcomes 
 
	Related Courses 

	 1. Recognize, understand and use the language and jargon of interior design (ID). 
	All required IND courses 

	 2. Discuss the history, fundamentals and basic theories of ID. 

 
	ART 101, 102; CAT 101, 102, 116, 117 if taken; VIS 106, 107, 109; IND 131-134, 240 

 

	 3. Apply critical thinking and creative problem solving skills to a variety of ID problems. 

 
	VIS 106, 107; IND 131-133, 231, 232, 233  ART 108 

	 4. Communicate design concepts at various stages of development using the design process, drawing skills and/or appropriate software. 

 
	All VIS, CAT, and ETD courses emphasized in CAT 101, 102, 240; VIS 109; IND 131-133, IND 135 231-233 

	 5. Develop floor plans, interior views, and other relevant ID documents using traditional and computer-based design tools. 

 
	All required VIS, CAT and ETD courses; emphasized in CAT 101, 102; IND 131, 132, 133, 231, 232, 233 

	 6. Develop professional quality presentations and demonstrate adequate written and oral communication skills. 

 
	IND 132, 133, 231, 232, 233; VIS 276; ENG 111, 112, 113 COM 206 

	 7. Demonstrate an understanding of the business fundamentals of ID. 
	VIS 276; IND 233; MAN 105; MRK 201, 202, 225 


Visual Communications Learning Outcomes
	Learning Outcomes 
 
	Related Courses 

	 1. Recognize, understand and use the language and jargon of design. 

 
	All required VIS courses 

	 2. Discuss the history, fundamentals and basic theories of design. 

 
	ART 101, 111, 161; VIS 100, 104, 106, 107, 108, 109; VIS 105, 151 

 

	 3. Apply critical thinking and creative problem solving skills to a variety of design problems. 

 
	All required VIS courses emphasized in VIS 101, 102, 103, 148, 206, 207, 236, 237 

	 4. Communicate design concepts at various stages of development using the design process, drawing skills and/or appropriate software. 

 
	All required VIS courses emphasized in VIS 109, 114, 206, 207, 236, 237

	 5. Develop print, animation and new media concepts using traditional and computer-based design tools. 

 
	VIS 104, 115, 116, 117, 146, 147, 201, 202  265 

	 6. Develop professional quality presentations and demonstrate adequate written and oral communication skills. 

 
	VIS 101, 102, 103, 236, 237, 276, 278; COM 206; ENG 111, 112 or 113, 113 or 132 

	 7. Demonstrate an understanding of the business fundamentals of visual communications. 
	VIS 100, 276, 278 


C. Admission requirements

List any admission requirements specific to the department/program. How well have these requirements served the goals of the department/program?  Are any changes in these requirements anticipated?  If so, what is the rationale for these changes?
Currently there are no admission requirements for Visual Communications or Interior Design; however, requiring college readiness in math, reading and writing is being discussed for some courses. If a change is made to require College-level English, reading and math for most courses, we would allow students to enroll in a few VIS and IND courses while they are taking the ACA courses to help students identify their potential as designers; therefore, encouraging their success in ACA courses.

The department will require the Student Success course beginning Fall 2008 as a requirement in both the Visual Communications and Interior Design degree programs.  This course may be paired with sections of VIS 106 Design Basics: 2D to create learning communities.
The department is considering requiring a grade of “C” or better in all pre-requisite courses to improve student success in advanced courses.  A request to RAR has been submitted to correlate alumni job placement data with GPA, to understand if students with higher GPAs are having more success in finding jobs within the discipline.  
The number of successful students in entry-level courses is lower than in advanced courses, though there are fewer students enrolled in advanced courses.  The department feels that many prospective design students do not understand that design is a discipline that is rigorous, and requires a significant time-commitment as well as creativity.  A short self- assessment document is being developed with the academic advisors for their use in talking to aspiring design majors.  

Section III:  Student Learning

A. Evidence of student mastery of general education competencies

What evidence does the department/program have regarding students’ proficiency in general education competencies?  Based on this evidence, how well are students mastering and applying general education competencies in the program?
Since this is a career-based program, the students must be proficient in all areas of general education as well as their technical program. The department believes that students must not only know how to present and communicate visual information, they must also invigorate the academic environment, and understand the different instructional opportunities of learning through the design education process.  Design graduates entering the workforce are prepared as follows:
Computer Literacy is inherent to both Design programs of study. All Design department courses use the Angel website to convey departmental policies, sample project work, and other relevant materials to students.  
· Interior Design students learn business software (BIS 160) as well as AutoCad (ETD 198 and CAT 199).  
· Visual Communications students learn Adobe Creative Suite 3, including Adobe Photoshop, Illustrator, InDesign, Dreamweaver, and Fireworks. These students also have the opportunity to learn Newtek Lightwave, Apple Final Cut Express, and Adobe Flash as electives.  

Critical Thinking/Problem Solving is embedded in all Design department courses.  The design process involves defining a problem, research, brainstorming, evaluation, and testing.  All courses require students to create projects or solve problems that resemble those found in industry.
· Interior design students create 4 residential and 3 commercial interiors during the course of the program.  All involve hypothetical clients, spaces, and constraints.  The project specifics change to emphasize the theories addressed in each course of the curriculum. Project solutions are presented in professional formats (plan, elevations, sections, perspectives).
· Visual Communications students also produce projects directly related to those developed in industry.  These students create graphic identity packaging, websites, brochures, corporate logos, branding screen prints, iconography, signage, banners, etc. that each involve specific client needs, problematic project parameters and the synthesis of design theory.  
· One unique aspect of the Visual Communications program is that students have hands’-on experience operating various presses (screen, offset, and digital) which informs students subsequent design decisions.  Students learn to problem-solve various issues in the operation of these presses, and then must consider the production method with respect to the quality of their designs.

Although Information Literacy is addressed in all courses, IND 134, and VIS 100 deal specifically with research and synthesis.  
· Students in IND 134 must synthesize material found in their textbooks, from the internet and from local distributors to describe attributes of a variety of interior materials.  
· Students in VIS 100 read and critique current journal articles, evaluate content and composition of the journal.  

Oral Communication is extremely important for design students.  In all classes, students present their design concepts to their peers for critique.  These are both formative and summative.  Students also participate by offering design solutions to their peers during these critiques.
· In VIS 100, each student gives a 30 minute presentation on nationally recognized designers. 
· In IND 231, students give an oral presentation on a country that will be their design inspiration for a restaurant dining room.
· Students are also assessed on Oral presentation skills as a part of the Department’s Summative Portfolio Review; student averages have varied between 4.09 and 4.57 on a 5 point scale between 2001 and 2006.  See Section 4, pages 25-26 for more information.

IND 231 and VIS 278 specifically address the topics of Values, Citizenship and Community.   Vis Com students are encouraged to create materials for not-for-profit agencies for their capstone projects.  Interior design students explore cultural differences with respect to design aesthetics and meaning, and requirements for designing for special populations.  All design students are presented with issues relating to ethics and sustainability. 

Students develop Written Communication skills through all courses which require some writing assignments; however, VIS 100 requires multiple papers; IND 240 incorporates a 10 page research paper and VIS 108, 114, 201 and 202 all require research papers.
In VIS 101, the students also develop a book review and oral presentation (partial grading is based on the General Education Checklist) and they are required to attend a presentation about the resources within the library, and how to use the Internet to access information about their respective discipline. They also must attend a presentation about Career Services, and how to access and use the information of the WWW. 

The department believes that students must have an understanding of resume development, and that they must be prepared immediately for design career opportunities as they become available. 

B. Evidence of student achievement in the learning outcomes for the program

What evidence does the department/program have regarding students’ proficiency in the learning outcomes for the program?  Based on this evidence, how well are students mastering and applying the learning outcomes?  Based on the department’s self-study, are there any planned changes in program learning outcomes?
The design department has developed two assessment activities that measure student obtainment of learning outcomes.  
Our primary means of assessing program outcomes is the annual Spring Portfolio Show.  Design professionals are invited to campus one evening each spring, where they are paired with graduating design students in a series of three one-on-one interviews. Successful past graduates, design firms and business leaders participate in an interviewing process with graduating students.  The professionals are given a standard assessment form which closely aligns with the program outcomes.  They assess each area on a scale of 1-5 while providing oral comments to the students.  The form also allows for further open-ended critique.   This event sets into motion an important first step introduction between student and a prospective employer. They talk one-on-one which creates a win-win environment for both participants. The department also receives valuable current industry information which we integrate and apply each year to improve our program.  The event is further enhanced when parents, friends, designers, faculty and staff interact and share information about their combined experiences.  The design department has conducted this Spring Portfolio event for the past eleven years.  Since 2001, the results have been tabulated in an aggregate form and analyzed with respect to trends. See Section 4, pages 25-26.  
The annual First year Assessment Process is a secondary way for assessing student achievement. This event takes place on the last two days of Spring quarter.  Assessment times are posted and students sign-up for a 15 minute time slots.  During this time, the student leaves their work from their VIS and IND 100 level studio courses with a team of 2-3 full and part-time faculty members.  The faculty review the work and fill out a standardized form that aligns with the course outcomes for those courses represented by the student work.  Students then receive oral feedback and a copy of the written assessment.  Conducting this event with adjunct and full time instructors gives the department faculty a broad overview of how well the learning outcomes are being achieved. When we have a variety of perspectives and feedback from current faculty, those writing curriculum are able to make productive changes. As a result, the mastering and application of learning outcomes can be current and therefore respond directly to student needs. This process also allows faculty members to meet, communicate and evaluate a wider variety of our student population and vice-versa. Since 2003, the results have been tabulated in an aggregate form and analyzed with respect to trends. See Section 4, page 27.  

Design education has historically relied on classroom critiques; therefore, VIS and IND students in most design courses are consistently involved in assessment of their learning through self-reflection and critique in the studio classroom environment and end of quarter critiques.

Positive changes in the department have resulted from the NASAD accreditation review. This has provided a formal structure and system of accountability within the Design Department, which stimulates and promotes growth within the department. Through this process, the studio pedagogy has resulted in much improved observation and evaluation of student outcomes by using public reviews (display cases), exhibitions (portfolio and first year assessment activities within the department) and student-centered design projects. (sculpture designs: atriums building 1, 4, 5 and 13 and signage around campus.)   
The Design Department is committed to ensuring that design students are realistically prepared for a successful professional business career in visual communications and interior design. The educational achievements, professional backgrounds, continuing education and business careers of the combined faculty and staff create a well-rounded palette for students to draw upon. This knowledge base helps students identify their unique growth potential, enhance their ability toward critical thinking, communicate effective, develop creative problem solving and technical skills plus set high personal standards for success.  Given the results of these assessment tools, there is no plan to change the current Program Learning Outcomes.
C. Evidence of student demand for the program

How has/is student demand for the program changing?  Why?  Should the department take steps to increase the demand?  Decrease the demand? Eliminate the program?  What is the likely future demand for this program and why?

Over the last five years, student demand has grown, from 187.9 annualized FTE in 2002-03 to 218.91 annualized FTE in 2006-07; this is an FTE growth of 31.01 or 16%.   We are also seeing an increase in Tech Prep secondary school sites. The new Arts and Communications Tech prep pathways was created in 2006.
The Tech Prep pathway of Digital Design and Arts/Communication currently has developed relationships with the following high schools:  
· Greene County Career Center

· Miami Valley Career Technical Center (MVCTC)

· Dayton Public Schools – Patterson Career Center

· Greenville High School

· Warren County Career Center

· Miamisburg High School

· Springboro High School

· Stebbins High School

· Kettering-Fairmont High School

· Northridge High School
In the Digital Design Program, there are 12 sites (high schools) of delivery with 15 high school teachers involved, and 230 junior students and 200 seniors who have enrolled.

In Graphic Arts (Arts/Communication) pathway we have 3 sites (high schools) of delivery with 5 high school teachers involved, and 50 juniors and 20 seniors (grandfathered in.)

Quickstart (courses offered to High School students as a class, managed through SCC's Pre-College Programs department) offerings have remained relatively steady.  In 2002-03 the department accommodated 13 Quickstart sections and in 2007-08 the department accommodated 14 Quickstart sections.  These Quickstart sections pose a unique challenge for the department as these courses are always offered during the day and have a set amount of student enrollees.  The college emphasis on Average Class Size and the reduction of Special Adjuncts make honoring these requests more difficult.  Also, some of these students are not college-ready and therefore do not succeed in these classes.
Alumni are returning to update their skills, especially when software updates are released. A lot of alumni have been returning to update their skills in web design, and interactivity.
Additional Future Demands

· There continues to be a demand for graphic and digital design in the Dayton regions.

· Create on-line courses to broaden access
· Partner with colleges offering electronic gaming coursework
· Increased attention to ergonomics due to the growth in the elderly population and workplace safety requirements
· Increased coursework in green design due to the public's growing awareness of environmental quality and the growing number of individuals with allergies and asthma 

     
D. Evidence of program quality from external sources (e.g., advisory committees, accrediting agencies, etc.)

What evidence does the department have about evaluations or perceptions of department/program quality from sources outside the department?  In addition to off-campus sources, include perceptions of quality by other departments/programs on campus where those departments are consumers of the instruction offered by the department.

Our NASAD Accreditation in 2002 was an excellent testimony to the quality of our Department programs and provided opportunities for us to improve our programs to allow students more studio time to acquire and polish their technical skills.

Sinclair Design students have participated and received awards in a variety of community and industry contests and events, such as Design Show House, Almost Famous: AIGA Design Undergraduate Exhibition and the Sinclair History Display. The AIGA student group has been highlighted in the AIGA Newsletter, TOUCH. Student Matt Burgy’s work “Self Portrait in Type” was recently chosen for the 18th Annual Works on Paper Exhibit at the Rosewood Gallery in Kettering, Ohio.
The Design Department is maintaining its objective of providing employable graduates with very good career skills that can create a physical and cultural environment that stimulates local economic growth. The following disciplines of design (with relevant employers in parentheses) are currently being taught within our program:
· Editorial – magazine/newspaper (CoxOhio Publishing/ Meadwestvaco/Clarion)

· Corporate Design – Dayton Power & Light/Emro Marketing

· Book Design – Peter Lei/ Mazer Corporation/Book Factory

· Informational Design – Chisano Marketing

· Advertising and Branding – Design Forum

· Interactivity – TDH Marketing/CoxOhio Publishing

· Commercial Interior Design – APG/Elements IV

· Residential Interior Design – Centerville Design/Luken Interiors
Many of our Design students have been hired by Sinclair Community College to work in the Clarion, Publications and Facilities departments or on specific projects in those departments.
E. Evidence of the placement/transfer of graduates

What evidence does the department/program have regarding the extent to which its students transfer to other institutions?  How well do students from the department/program perform once they have transferred?  What evidence does the department have regarding the rate of employment of its graduates?  How well do the graduates perform once employed?

An increased effort to track our graduates is necessary due to the lack of responses to the Technical Graduate Survey. According to the Technical Graduate Survey, approximately 48%-70% were employed in their field and 38%-50% of our graduates were employed full-time. Graduates of our programs have been employed by companies such as MeadWestvaco, Certichecks, LithoPrint, Design Homes Inc, Ze Design, CoxOhio Publishing, L.M. Berry and Sinclair Community College.  The department added a short survey for completion by the Portfolio show participants in 2006.  A summary of responses can be found in Section 4, page 28.  

Another concern is that a design major could graduate with an overall poor GPA in their design courses resulting in a mediocre portfolio and difficulty in finding a job.  This same student may be well prepared technically for job positions in print production or pre-press but may not seek these opportunities. Research regarding GPA and Job Placement has been requested of RAR.
Although both interior design and visual communications are career programs, a small number of students do transfer to bachelor degree programs. The current method of collecting information on Transfer rates is based on the National Student Clearinghouse data.  Based on this data, Transfer rates have decreased within the past three years; however, with students taking anywhere from 2-5 years to complete their degree programs this data is reasonable.  Currently, the state is not creating Transfer Assurance Guide for design courses. However, we have anecdotal information from students who have reported to us that they are transferring to complete their college degrees at a variety of four-year institutions in the area, such as The Ohio State University, Wright State University, University of Dayton and University of Cincinnati, to name a few. See Section 5, page 32, for a partial listing of alumni, including transfer institution and job placement.  
The department’s up-coming NASAD re-accreditation has also required a graduate survey.  This data indicates 42% of respondents are currently working in the Design field and 30% or respondents are currently enrolled in higher education programs.  Respondents rated the quality of instruction of high quality with average scores ranging from 4.22 to 4.61, out of 5, in the seven areas of focus. Respondents also indicated they felt the studio work and professional emphasis opportunities were excellent but would like more opportunities to participate in exhibitions and internship or co-op opportunities.  95% of respondents indicated they would recommend the SCC Design department to others considering studying Design.  See Section 4, pages 29-31
F. Evidence of the cost-effectiveness of the department/program

How does the department/program characterize its cost-effectiveness?  What would enhance the cost-effectiveness of the department/program?  Are there considerations in the cost-effectiveness of the department/program that are unique to the discipline or its methods of instruction?

The design department has been cost effective and fiscally responsible as demonstrated by the following activities over the past four fiscal years: 

· Eliminated the Print Technology Associate degree program (replaced with a STC to meet the needs as projected by the US Dept. of Labor and CCBenefits)

· Eliminated five traditionally low-enrollment courses. (PRT )
· Eliminated one part-time staff position of 20 hours per week

· Eliminated one lab/classroom, 13-329 now used for Art wood shop.
· Consolidated classrooms, so that two labs would not need to be scheduled simultaneously for one class – increases student access to faculty. 

· Continuing to operate under a reduced supply budget

Macintosh computers, high-quality printers, presses (offset, screen and digital), are expensive equipment items, but necessary in the visual communications field. The discipline requires students to be familiar with many technologies with high consumable costs.
Course capacity of 22 for studios, 18 for computer courses and 12 for press lab classes, keeps average class size around 16.0.  NASAD clock hour requirements necessitate 5 payload hours to either 3 or 4 credit hours which in turn limits the FTE per Faculty ratio. 
According to the Higher Education Arts Data Services, Sinclair's Art and Design units total expenditure per Art/Design major is $3,274.00.  The average total expenditure of Art and Design units of all reporting public colleges and universities in Ohio is $5,714.00.  Nationally, the average for all schools offering only Associates degrees is $7,210.00.

Sinclair's Art/Design major per FTE Faculty member is 18.6, which compares with 13.9 for Ohio public colleges and universities and 15.4 nationally for all schools offering only associate's degrees.

The total expenses for Sinclair's Art and Design department's is $2,304,719.00.  This includes salaries, operating expenses and benefits.  For Ohio public institutions, the average is $2,914,268.00 and nationally the average for public institutions with 400+ majors is $4,912,092.00.

The Ohio public institution sub-set of reporting art and design units includes: Kent State University, Lorain County Community College, Miami University, Ohio State University, Sinclair Community College, University of Akron, University of Cincinnati, University of Cincinnati, Raymond Walters College, University of Toledo, Wright State University, and Youngstown State University.

Section IV:  Department/Program Status and Goals

A. List the department’s/program’s strengths, weaknesses and opportunities

Strengths:
· Professional & culturally diverse faculty and staff
· On-site Laboratory Technician support
· Excellent design education curriculum – visual communications and interior design

· State-of-the-art facilities – including digital, offset and screen presses as well as graphic finishing equipment
· Well managed and maintained Mac computer labs

· NASAD Accreditation

· ASID/AIGA student chapters

· Linkages with high schools (Tech Prep and Quickstart)

· Assessment tools already in place (portfolio – first year)

· Faculty have technology-based background

· Quality student-centered education taking place in classrooms

· Service learning developed into curriculum – through Capstone projects for Not-for-profit agencies
· Linkages with colleges- articulation agreements with WSU
· Developing cross disciplinary activities with the two programs VIS 237/IND134, etc.
· Excellent adjunct faculty, who work in the industry full time or own their own businesses
· Faculty are members of community and high school advisory boards (MVCTC, Greene, Kettering-Fairmont, Advertising Review Council, Dayton Visual Arts Center, Cannery Arts & Design Center, etc.
Faculty participate on college-wide committees

· Faculty continues to have great contacts outside the college, i.e., marketing, interactive, design and printing firms.
· Faculty are members of professional associations including American Institute of Graphic Arts, Association for Computing Machinery, Interior Design Educators Council, American Society of Interior Designers, In-Plant Printing and Mailing Association, International Graphic Arts Education Association
Weaknesses

· Faculty and Staff need more discipline specific and technology related development opportunities
· Current software budget is inadequate to keep up with the every changing software upgrades
· Display case needed for Three-dimensional projects – community/recruitment tool

· LCD screen needed for viewing interactivity work – community/recruitment tool

· Laser engraver plotter needed for packaging design courses

· Students do not have access to a 24 hour VIS COM Mac lab or drawing tables
Opportunities

· Need more linkages to four-year schools – Central State, Bowling Green, Ohio University, Kent State, CCAD, Miami University, UC etc.

· Development of possible tracks for the curriculum

· Internships/co-op developed into coursework, increase opportunities
· Develop more cross program coursework with other departments, such as travel and tourism, culinary, industrial technology (packaging), CIS
· Develop more pod/vod casting opportunities

· Develop more web enhancements for courses

· Look into new learning center opportunities. Our program could be an excellent resource for the upcoming Teaching Learning Center. We would be able to assist in technologies, information design, navigation design and presentation design. 

· Develop on-line courses when appropriate
· Working with college and developing more “green” opportunities to reduce costs

· Try to create a curriculum wide focus of study, i.e. have every class focus on a certain subject for the quarter or a project. (Helvetica turned 50 in 2007)


     
B. Describe the status of the department’s/program’s work on any issues or recommendations that surfaced in the last department review.
Last Formal Department Review was in 2002-03 Action Items included:

· Increase software budget to a minimum of $40,000.00 a year – still being pursued.

· Hire two new tenure-track faculty – We hired Adam Thompson in Sept. 2004. This has improved the department’s full-time/part-time faculty ratio and added new expertise.

· Acquire additional lab space with laptop computers and drawing tables – the remodeling of the Press labs summer of 2005, provided the department with an additional Mac lab with Mac computers and drawing tables.  This new lab space is working very well, allowing students to use multiple design tools in conjunction with each other.  The additional space has allowed the other department labs to be more accessible for open lab time for students and allowed the Art department to schedule additional sections.

· Choice of Macs/laptops for faculty use – Summer 2004, (7) Mac laptops were provided to department faculty to replace the desktop PC’s in their offices.  Faculty productivity and satisfaction has increased; there has also been an increase in multimedia presentations in the classroom.
C. Based on feedback from environmental scans, community needs assessment, advisory committees, accrediting agencies, Student Services, and other sources external to the department, how well is the department responding to the (1) current and (2) emerging needs of the community? The college?
As stated earlier, employment of interior designers is expected to grow about as fast as average for all occupations through 2014. Economic expansion, growing homeowner wealth, environmental concerns and an increased interest in interior design will increase demand for designers. 
Among the five design occupations, graphic designers are expected to have the most new jobs through 2014. Demand for graphic designers should increase because of the rapidly expanding market for Web-based information and expansion of the video entertainment market, including television, movies, video, and made-for-Internet outlets. Graphic designers with Web site design and animation experience will especially be needed as demand for design projects increase for interactive media—Web sites, video games, cellular telephones, personal digital assistants (PDAs), and other technology. Demand for graphic designers also will increase as advertising firms create print and Web marketing and promotional materials for a growing number of products and services.

The department is very effective in supporting the industry in our community, as evidenced by alumni working at the following organizations : Dayton Daily News, Wright Patterson AFB, Mead, NCR, Lexis-Nexus, LM Berry, Reynolds and Reynolds, Miami Valley Hospital, Scitex, Boonshoft, WDTN, WHIO, Speedway, Thomas Graphics, Printing Dimensions, Design Solutions, Real Art, City Paper, Design Forum, Martin Beachler Associates, Miller Valentine, Stivers High School, Miami Valley CTC, Warren County Career Technology, University of Dayton, Wright State University, Bowling Green, Elements IV Interiors, Sinclair Community College, and others. 

· The department faculty and students have also met several college needs by participation in the creation of the following:

· SCC Early history exhibit

· African Art exhibit

· Banners/sculptures in buildings 1, 4, 5, and 13
· Exterior banners

· Web Page design
D. List noteworthy innovations in instruction, curriculum and student learning over the last five years
· Increased technological opportunities for student interaction with Angel and Pod-casting
· Developing cross disciplinary activities between the two programs VIS 237/IND 134
· Service Learning – Innovative Projects grant
· Addition of Variable Data printing 
· Bachelor of Fine Arts articulation agreements for VIS and IND with WSU

· Creation of 13-320, Mac lab/studio space with critique area

· Consolidation of all printing equipment to improve student access to faculty
· Curriculum revisions (addition of IND 135, VIS 114, 118)
· Evolution of Portfolio show to include panel discussions,  guest speaker from Boston, etc

· Evolution of the First year assessment 

· Utilizing the Art department’s Woodworking lab for VIS 107 course
· Addition of one new faculty member
· Addition of many adjunct faculty members
· Addition of new full-time secretary

· On-site Laboratory Technician support
· Degrees/certifications of department members (Adam - M.S.; Susan - Certification, Katherine -Certification)
· Web enhancements – creation of repository for all coursework and student project examples.
· VIS 101 Tech Prep Seminar – First year course

· Teaching in high schools – high school linkages

· Yearly summit with high school teachers in Tech Prep programs
· Support from Library/Career Services/Pre College programs – using departments knowledge

· State-of-the-art software/staying current/training on our own

· Scholarship process redeveloped to award monies based on merit, in conjunction with First Year Assessment
E.  What are the department’s/program’s goals and rationale for expanding and improving student learning, including new courses, programs, delivery formats and locations?
· Expand coursework for the non-designer, similar to OSU Basic Design Concepts for Non-majors, the department could develop a course that would initiate the non-designer into the creative and design process, involving critical thinking, analysis, synthesis and conjecture possibly for engineering and business students.   
· Business and industry are also increasingly realizing that all business professionals need to learn to communicate at a basic level in a visual way.  Access to technology has expanded the use of PowerPoint presentations, all kinds of charts and graphs, desktop publishing and web page design to individuals in all types of business positions.  Possibly offered as an elective for business, allied heath and engineering majors, the department could develop a course that explores visual communication fundamentals which could also be tailored as a non-credit workforce development option. 

· VIS 100, VIS 114 as a web course or a hybrid

· Coursework in Leadership in Energy and Environmental Design (LEED) certification.

· Investigate which courses already offered could be packaged to create a transferable STC in collaboration with electronic game development programs.

· Investigate if courses already offered could be incorporated into Education degree programs.

F.   
What are the department’s goals and rationale for reallocating resources?  Discontinuing courses?
The department has always been very cost conscious as demonstrated by the following decisions:

· The Printing technology AAS was discontinued due to low enrollment, though the attrition rate was low, 5 classes had historically low enrollment numbers and the external data indicated that a STC certificate in printing could meet employer’s demands, which eliminated the need for those courses.  This approach allowed the department to retain 5 former PRT courses that provide Visual Communication students with necessary print production background.
· The department has reduced its printing budget by utilizing Angel so that funds could be reallocated to maintenance and classroom supplies budgets.
· The department has been forced to develop a plan to upgrade 1/2 of the software every other year.  For example, in 2007-08 Adobe software was upgraded to CS3, but Apple Final Cut Express, Director and Newtek Lightwave were not updated.  The department continually evaluates all software programs to assure relevance and cost-effectiveness.
· When NASAD required that first year “studio” courses meet for 5.5 hours per week, the department redistributed the lecture/lab hours of all courses so that the economic impact to the college would be minimal. 

G.  
What resources and other assistance are needed to accomplish the department’s/program’s goals?
· Continued independence from ITS for the department’s Mac computer labs.  Susan Shirley, the department lab technician currently works within the Design department where she is knowledgeable about the department’s priorities.  Her position manages the 4 Mac labs providing immeasurable instructional support.   The department does not feel that ITS fully understands the unique requirements of visual communications, particularly with respect to font management and file size/resolution necessary for print.  The Pre-press process is a technical area required for graphic design professionals and departmental server access is imperative to student learning in this area.
· Faculty to instruct growing Quickstart opportunities. These courses are always offered in the daytime, which is when the largest number of design students also prefer to take courses.  Only a limited number of adjuncts are available during the day.
· Light tables in room 13-328, existing tables are about 15 years old and the surfaces have been scratched making straight lines difficult to draw.  Because the existing tables are not light tables, students don’t have ready access to tracing, which is an integral part of the re-iterative nature of the design process.
· Increased studio access for students, later into evening and expanded weekend hours.

· Assistance from the web development team, to develop on-line coursework.
· More money for training due to inherent changes in technologies.

Section V:  Appendices: Supporting Documentation


     
What role does NASAD play in education?

The major responsibility of the National Association of Schools of Art and Design is the accreditation of education programs in art and design, including the establishment of curricular standards and guidelines for specific degrees and credentials. 

The Association also provides counsel and assistance to established and developing institutions and programs. NASAD is recognized by the United States Department of Education as the agency responsible for the accreditation of all art and design curricula.

In addition to the accreditation and consultation functions of the Association, NASAD publishes books and reports, holds an annual meeting and other forums, and provides information to the general public about educational programs in art and design.

NASAD works with other peer associations such as the American Craft Council (ACC), the Association of Independent Colleges of Art and Design (AICAD), the American Institute of Graphic Artists (AIGA), the Industrial Designers Society of America (IDSA), and the National Art Education Association (NAEA).

NASAD participates in the national conversation about educational issues with special emphases on art and design, the arts, and higher education. – Source: NASAD Web site

What role does American Society of Interior Designers (ASID) play in the department?

ASID is a community of people—designers, industry representatives, educators and students—committed to interior design. Through education, knowledge sharing, advocacy, community building and outreach, the Society strives to advance the interior design profession and, in the process, to demonstrate and celebrate the power of design to positively change people’s lives. Its more than 38,000 members engage in a variety of professional programs and activities through a network of 48 chapters throughout the United States and Canada. (Student Chapters – Faculty Advisor – Diana Leakas))

What role does American Institute of Graphic Artists (AIGA) play in the department?
AIGA, the professional association for design, is the place design professionals turn to first to exchange ideas and information, participate in critical analysis and research and advance education and ethical practice. AIGA sets the national agenda for the role of design in its economic, social, political, cultural and creative contexts. AIGA is the oldest and largest membership association for professionals engaged in the discipline, practice and culture of designing. Founded as the American Institute of Graphic Arts in 1914 as a small, exclusive club, AIGA now represents more than 19,000 designers through national activities and local programs developed by more than 55 chapters and 200 student groups. (Student Chapters – Faculty Advisor- Cynthia Cully)

AIGA supports the interests of professionals, educators and students who are engaged in the process of designing, regardless of where they are in the arc of their careers. The disciplines represented in the profession range from book and type design through the traditional communication design disciplines to the newer disciplines of interaction design, experience design and motion graphics. In addition, AIGA supports the interests of those involved in designing from other disciplines, professions and business who share designers’ commitment to advancing understanding of the value of design. – Source: AIGA web site

What is Visual Communications?
Graphic designers work with drawn, painted, photographed, or computer-generated images (pictures), but they also design the letterforms that make up various typefaces found in movie credits and TV ads; in books, magazines, and menus; and even on computer screens. Designers create, choose, and organize these elements—typography, images, and the so-called “white space” around them—to communicate a message. Graphic design is a part of your daily life. From humble things like gum wrappers to huge things like billboards to the T-shirt you’re wearing, graphic design informs, persuades, organizes, stimulates, locates, identifies, attracts attention and provides pleasure.

Graphic design is a creative process that combines art and technology to communicate ideas. The designer works with a variety of communication tools in order to convey a message from a client to a particular audience. The main tools are image and typography.
Design Education

Design education doesn't happen in the typical university lecture hall or laboratory. It takes place in studios (literally, places for work) and through seminars (organized discussions characterized by informality and high interaction). Learning takes place through the analysis of problems and possible solutions using composition, typography, photography, images, and space. Students use materials and processes from basic hand skills to computers to create communications.

Design education is project-based rather than subject-based. Teachers create projects to reveal certain visual or communication principles or the nature of certain kinds of problems or media. Students learn by doing. From early to late in the curriculum, projects become more complex as students build on past experience. From the university's perspective, design education is expensive because it requires that teachers spend time with students individually. No student is anonymous in a design program.
Another aspect of design education is the group critique. "Crits" take place at different stages in a project and provide an opportunity to step back and reflect on the project, to exchange critical or supporting ideas, to clarify intentions, and to develop the ability to discuss or even defend one's own work--a necessary skill that will later be important with clients. The critique helps students to deal openly with criticism while it trains them in the important verbal skills of explaining the reasons behind their solutions. They must go beyond "I like it" or "That stinks." Critiques help students to internalize standards of excellence, to develop a shared vocabulary for discussion, to learn to incorporate useful suggestions from others, and to evaluate their own and others' performances. This process helps students to separate work from self and to acquire the maturity and perspective needed in order to benefit from intelligent criticism. The critique is a basic exercise in critical thinking.

Graphic design exists as a response to the need to organize the flow of communication in society. The designer creates the visual interpretation of the message from client to audience. The ways in which the designer chooses to present this information depend on training and on the designer's own personality; that's why design schools spend as much time on the student's path to a satisfactory solution as they do on the solution itself.

Design school students are immersed in problem-solving activities. They think spatially as well as verbally; they work in teams and individually; they get things done. As a project-oriented, highly interactive process, design education fosters dialogue, resourcefulness, and a constructive direction for these creative students.

Graphic Design: A Career Guide and Education Directory

Edited by Sharon Helmer Poggenpohl

Copyright 1993
The American Institute of Graphic Arts

Characteristics of an Interior Designer
Interior designers need to be creative, imaginative and artistic. They also need to be disciplined, organized and skilled business people. Combining aesthetic vision with practical skills and knowledge, interior designers work with clients to develop design solutions that are "aesthetically appealing, technically sophisticated and pragmatically satisfying."

Areas of Design Specialization

Designers work in a wide range of settings, both commercial and residential. Surveys indicate that a majority of designers practice at least part of the time in both the residential and commercial areas, although they tend to favor one or the other.

Because commercial designers must be knowledgeable about their clients' business needs, most concentrate within design specialties, such as designing for the hospitality or health care industries. Some restrict themselves to particular subspecialties, for example, designing restaurants or residential kitchens and baths. A few work in highly specialized fields, like designing interiors for airplanes or yachts, or doing historic conservation or restoration.

Skills for Success

As members of a service profession, interior designers' fortunes depend on their ability to satisfy clients. Thus, they must possess three important skill sets-artistic and technical skills, interpersonal skills and management skills:

· Designers must know how to plan a space and how to render that plan visually, so that it can be conveyed to the client. They must also be knowledgeable about the materials and products that will be used to create and furnish the space, and about how texture, color, lighting and other factors combine and interact to give a space its "feel" or "look." In addition, they must understand the structural requirements of their plans, the health and safety issues, building codes, and many other technical aspects.

· Designers must be comfortable meeting and dealing with many kinds of people. They must communicate clearly and effectively, as well as be attentive listeners. Because they often must work collaboratively with architects, contractors, and other service providers, designers need to be both good team leaders and good team players. They must be willing to negotiate and mediate when necessary to resolve problems.

· Designers must have excellent time and project management skills, since they frequently work on more than one project at a time, under demanding deadlines, while looking for new projects or clients. They must be able to develop and execute business plans in order to protect and grow their practices. They need to know how to market themselves to clients, to create informative and persuasive proposals and presentations, and to maintain good client relationships. 

U.S. Department of Labor – Bureau of Labor Statistics

Occupational Outlook for Graphic Design

Significant Points

Among the five design occupations, graphic designers are expected to have the most new jobs through 2014; however, job seekers are expected to face keen competition for available positions. About 3 out of 10 designers are self-employed; many do freelance work in addition to holding a salaried job in design or in another occupation. A bachelor’s degree is required for most entry-level positions; however, an associate degree may be   sufficient for technical positions. Graphic designers with Web site design and animation experience will have the best opportunities.

Demand for graphic designers should increase because of the rapidly expanding market for Web-based information and expansion of the video entertainment market, including television, movies, video, and made-for-Internet outlets. Graphic designers with Web site design and animation experience will especially be needed as demand for design projects increase for interactive media—Web sites, video games, cellular telephones, personal digital assistants (PDAs), and other technology. Demand for graphic designers also will increase as advertising firms create print and Web marketing and promotional materials for a growing number of products and services.
In recent years, some computer, printing, and publishing firms have outsourced basic layout and design work to design firms overseas. This trend is expected to continue and may have a negative impact on employment growth for lower level, technical graphic design workers. However, most higher-level graphic design jobs will remain in the U.S. and will focus on developing communication strategies, called strategic design, for clients and firms in order for them to gain competitive advantages in the market. Strategic design work requires close proximity to the consumer in order to identify and target their needs and interests. Graphic designers with a broad liberal arts education and experience in marketing and business management will be best suited for these positions.

Occupational Outlook for Interior Design

According to the U.S. Bureau of Labor Statistics Occupational Outlook Handbook, about three out of 10 interior designers are self-employed—four times the proportion for all professional and related occupations.  About two out of 10 wage and salary interior designers work in specialized design services.  Another one out of 10 worked in firms offering architectural and landscape architectural services.  The remainder of interior designers provided design services in furniture and home furnishing stores, building material and supplies dealers, and residential building construction companies.  Many interior designers also performed freelance work in addition to holding a salaried job in design or in another occupation.  – ASID web site

Significant Points

Keen competition is expected for jobs in interior design because many talented individuals are attracted to careers as interior designers. Individuals with little or no formal training in interior design, as well as those lacking creativity and perseverance, will find it very difficult to establish and maintain a career in this occupation. About 3 out of 10 are self-employed. 
Postsecondary education—especially a bachelor's degree—is recommended for entry-level positions in interior design; licensure is required in 23 States, the District of Columbia, and Puerto Rico.

Employment of interior designers is expected to grow about as fast as average for all occupations through 2014. Economic expansion, growing homeowner wealth, environmental concerns and an increased interest in interior design will increase demand for designers. However, interior designers are expected to face keen competition for available positions because many talented individuals are attracted to this profession. Individuals with little or no formal training in interior design, as well as those lacking creativity and perseverance, will find it very difficult to establish and maintain a career in this occupation.

As the economy grows, more private businesses and consumers will request the services of interior designers. However, design services are considered a luxury expense and may be subject to fluctuations in the economy. For example, decreases in consumer and business income and spending caused by a slow economy can have a detrimental effect on employment of interior designers. Nevertheless, demand from the health care industry is expected to be especially high because of an anticipated increase in demand for facilities that will accommodate the aging population. Designers will be needed to make these facilities as comfortable and homelike as possible for patients. Demand from businesses in the hospitality industry—hotels, resorts, and restaurants—also is expected to be high because of an expected increase in tourism.

Recent increases in homeowner wealth and the growing popularity of home improvement television programs have increased demand for residential design services. Homeowners increasingly have been using the equity in their homes to finance new additions, remodel aging kitchens and bathrooms, and update the general decor of the home. Many homeowners also have requested design help in adding year-round outdoor living spaces.

Growth in home improvement television programs and discount furniture stores has spurred a trend in do-it-yourself design, which could hamper employment growth of designers. However, some clients will still hire designers for a few initial consultations, but then will purchase and install the design elements themselves.

Some interior designers are choosing to specialize in one design element in order to create a niche for themselves in an increasingly competitive market. The demand for kitchen and bath design is growing in response to the increasing demand for home remodeling. Designs utilizing the latest technology, such as home theaters, state-of-the-art conference facilities, and security systems are expected to be especially popular. In addition, demand for home spas, indoor gardens, and outdoor living spaces are expected to continue to increase.

Environmental Scan – Interior Design program
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Environmental Scan – Visual Communication program

Portfolio Review Aggregate Scores 
	Interior Design
	
	
	
	
	
	
	

	 
	2001
	2002
	2003
	
	2004
	2005
	2006
	2007

	SKILL
	Average
	Average
	Average
	
	Average
	Average
	Average
	Average

	Presentation
	 
	 
	 
	 
	 
	 
	 
	 

	Prof. Appearance
	4.76
	4.66
	4.55
	Prof. Appearance
	4.49
	4.42
	4.29
	4.41

	Portfolio
	4.42
	4.28
	4.55
	Portfolio
	4.42
	4.27
	4.47
	4.45

	Verbal Comm.
	4.42
	4.28
	4.46
	Verbal Comm.
	4.57
	4.45
	4.42
	4.35

	
	 
	 
	 
	Design Terms
	4.29
	4.27
	4.28
	4.35

	
	 
	 
	 
	Practice
	4.25
	4.29
	4.24
	4.10

	Problem Solution
	 
	 
	 
	 
	 
	 
	 
	 

	
	 
	 
	 
	Critical Thinking
	4.44
	4.35
	4.41
	4.42

	Creative
	4.23
	4.13
	4.36
	Creative
	4.41
	4.31
	4.44
	4.40

	Architecture
	4.11
	4.03
	4.50
	
	 
	 
	 
	 

	Style/Space Plan.
	4.21
	4.13
	4.29
	
	 
	 
	 
	 

	Design Aesthetics
	 
	 
	 
	 
	 
	 
	 
	 

	
	 
	 
	 
	History
	4.35
	4.41
	4.35
	4.16

	
	 
	 
	 
	Theories
	4.29
	4.23
	4.33
	4.27

	Visual Org.
	4.32
	3.97
	4.32
	Organization
	4.27
	4.28
	4.34
	4.45

	Understd. Persp.
	4.33
	4.17
	4.40
	
	 
	 
	 
	 

	Elements
	4.43
	4.28
	4.42
	Themes/Elements
	4.52
	4.33
	4.48
	4.54

	Detail
	4.18
	4.22
	4.38
	Details
	4.40
	4.2
	4.42
	4.42

	Theme
	4.38
	4.28
	4.50
	
	 
	 
	 
	 

	Skills
	 
	 
	 
	 
	 
	 
	 
	 

	Drawing
	4.24
	4.09
	4.35
	Drawing
	4.30
	4.33
	4.42
	4.40

	Craft
	4.29
	4.16
	4.34
	Craft
	4.26
	4.16
	4.28
	4.35

	Annual Combined Avg.
	4.33
	4.21
	4.42
	
	4.38
	4.31
	4.37
	4.36


	Portfolio - Visual Communications
	
	
	
	
	
	

	 
	2001
	2002
	2003
	
	2004
	2005
	2006
	2007

	SKILL
	Average
	Average
	Average
	
	Average
	Average
	Average
	Average

	Presentation
	 
	 
	 
	 
	 
	 
	 
	 

	Prof. Appearance
	4.42
	4.40
	4.58
	Prof. Appearance
	4.23
	4.04
	4.17
	4.29

	Portfolio
	4.23
	4.09
	4.13
	Portfolio
	4.10
	3.87
	4.1
	4.33

	Verbal Comm.
	4.30
	4.36
	4.14
	Verbal Comm.
	4.21
	4.09
	4.13
	4.19

	
	 
	 
	 
	Design Terms
	4.05
	3.99
	3.97
	4.06

	
	 
	 
	 
	Practice
	3.97
	3.9
	3.96
	4.16

	Problem Solution
	 
	 
	 
	 
	 
	 
	 
	 

	
	 
	 
	 
	Critical Thinking
	4.21
	4.20
	4.32
	4.27

	Creative
	4.17
	4.07
	4.16
	Creative
	3.15
	4.12
	4.2
	4.2

	Concept
	4.18
	4.12
	4.12
	
	 
	 
	 
	 

	Stylistic
	4.21
	4.02
	4.13
	
	 
	 
	 
	 

	Design Aesthetics
	 
	 
	 
	 
	 
	 
	 
	 

	
	 
	 
	 
	Theories
	3.98
	3.92
	4.13
	4.15

	Visual Org.
	4.18
	4.00
	4.15
	Organization
	3.99
	3.98
	4.1
	4.24

	Typography
	3.92
	3.77
	3.86
	Typography
	3.55
	3.75
	3.97
	3.89

	Elements
	3.96
	4.09
	4.14
	
	 
	 
	 
	 

	Type/Image
	3.87
	3.73
	3.82
	Type/Image
	3.77
	3.91
	4.15
	4.05

	Detail
	3.84
	3.85
	3.87
	Details
	3.75
	3.88
	3.99
	4.12

	Skills
	 
	 
	 
	 
	 
	 
	 
	 

	
	 
	 
	 
	Media
	4.17
	4.28
	4.17
	4.23

	Craft
	4.06
	3.99
	3.97
	Craft
	3.99
	4.00
	4.07
	4.10

	Drawing
	4.22
	4.05
	4.06
	Drawing
	 
	 
	 
	 

	Photography
	4.18
	4.00
	3.92
	Photographic Skills
	3.99
	4.00
	3.93
	4.02

	Annual Combined Avg.
	4.12
	4.04
	4.08
	
	3.94
	4.00
	4.09
	4.15
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Portfolio Review Graduate Survey Results
	
	Yes
	No
	1 or A
	2 or B
	3 or C
	4 or D
	5 or E
	Other
	

	Graduate
	34
	30
	
	
	
	
	
	
	

	Job Preparation
	
	
	1
	0
	3
	14
	16
	
	

	Work in Design
	59
	6
	
	
	
	
	
	
	

	Concentration
	
	
	26
	1
	10
	6
	20
	9
	Advertising/ Marketing (3)

Web Development

Education

Illustration

Video Production

Human Factor

	Business Function
	
	
	26
	1
	10
	7
	19
	
	

	Day Spent
	
	
	41
	8
	7
	1
	0
	7
	

	Hired Grad
	44
	21
	
	
	
	
	
	
	

	Grad prepared
	15
	6
	
	
	
	
	
	
	

	Com Skills
	
	
	0
	0
	2
	8
	9
	
	

	Interpersonal Skills
	
	
	
	1
	
	8
	10
	
	

	Planning/Organizing
	
	
	
	1
	4
	4
	10
	
	

	Job/Technical
	
	
	
	
	2
	7
	10
	
	

	Compares to others
	16
	1
	
	
	
	
	
	
	

	Why Not?(hire grad)
	
	
	17
	1
	1
	
	
	
	Many indicated they were not decision makers



	Primary skills desired
	
	
	32
	18
	22
	
	
	
	Creativity

Problem-Solving

Customer Service

Organizational

Multi-task

Adaptability/Well Rounded

	# Entry Designers
	
	
	31
	10
	2
	1
	
	
	

	# Jr. Designers
	
	
	34
	5
	
	
	
	
	

	Reason
	
	
	19
	1
	4
	8
	1
	
	Dependent upon growth opportunities

Many small/

independent companies

	
	
	
	
	
	
	
	
	
	

	# of respondents
	65
	
	
	
	
	
	
	
	


* When total responses are greater than 65, multiple selections were submitted by respondents.

* When total responses are less than 65, no responses were submitted by respondents.

National Association of Schools of Art and Design

ALUMNI SURVEY RESULTS

Please indicate the art/design degrees(s) you received or program(s) you completed at Sinclair Community College, Also, include your focus of studies (e.g., studio area, art history, art education), the year the degree/program was completed, and the numbers of years it took to complete the degree/program.

	Degree Level
	
	Focus of Studies
	
	Avg. # of years to complete - FT
	Avg. # of years to complete - PT

	
	
	
	
	
	

	A.A.S.
	
	Visual Communication
	
	     
	


	A.A.S
	
	Interior Design
	
	     
	

	Total:
	
	     
	
	2.4
	                 3.1


Please rate the following areas: (1 being Low Quality and 5 being High quality)
	

	Overall quality of the Sinclair Community College department of art/design
4.69

	Quality of your specific focus of studies as identified in question 1 above

4.55

	Quality of Sinclair Community College overall studies outside of art/design
3.86


The Number of respondents currently in Full Time Positions: 


31

The number of respondents currently working toward an advanced degree:
13

Please rate the quality of instruction at Sinclair Community College in the following areas: (1 being Low quality and 5 being High quality)

	
	Quality of Instruction

	Foundations Program
	4.30

	Major Studio Area
	4.46

	Minor Studio Areas
	4.22

	Critical Analysis
	4.38

	Teaching Methods/Art Education
	4.42

	Art History
	4.61

	General Education/Liberal Arts
	4.31


Please describe any courses you think should be added for art/design majors/students at Sinclair Community College.

	Digital Portfolio Exhibits
Color Theory

Rendering (3)

Flash 
Advance Typography

Architecture

Art History (2)



Please list any courses you were required to take that you think should not be required.

	Photography
Interactive Digital Design
Psychology

Sales (2)

Arch History
Communications (2)

AUTO CAD

Job Readiness
Interior Codes
Intro to Design


Given your major or professional emphasis, do you feel you had adequate opportunities to work in the following situations?

	
	
	Yes
	No
	NA

	Independent studio work in your major or professional emphasis
	
	77%
	7%
	16%

	Collaborative projects
	
	77%
	9%
	14%

	Participation in exhibitions
	
	42%
	35%
	23%

	Internships/Cooperative employment
	
	26%
	42%
	32%

	Student teaching
	
	16%
	26%
	58%


What was the general influence of these working opportunities in your career development? (1 being No influence and 5 being Tremendous influence)
	
	Average

	Independent studio work in your major or professional emphasis
	3.68

	Collaborative projects
	3.36

	Participation in exhibitions
	2.81

	Internships/Cooperative employment
	2.30

	Student teaching
	1.82


On a scale of 1 to 5, how important were the following elements in your decision to attend Sinclair Community College? (1 being Not important, 5 being Very important)
	Location
	4.69

	Cost of Tuition
	4.72

	Recommendations of a teacher
	2.60

	Recommendations of an acquaintance
	2.72

	Assistantship/Scholarship
	3.26

	Quality of Education
	4.20

	Reputation of the school/department of art/design
	4.02

	Presence of a particular faculty member
	2.41

	“Portfolio Day” experience or Graduation Exhibition
	3.21


Would you recommend Sinclair Community College’s Design Department to someone considering studying art/design?



Yes - 41
No - 2
Explain recommendation:

Program is sufficient for job market entry or 4 yr transfer
More Education & Experience is needed for jobs

Great place to begin
Wonderful program and instructors

Low tuition, Day/Evening classes
Qualified faculty w/ experience

I am just as qualified as co-workers w/ 4 yr degrees
Excellent equipment

A great foundation toward a BFA
Instructors took time with every student

Took 3 years going FT when I could’ve done a BFA
Critiques were very helpful

What advice would you give to present art/design students in regard to preparation for a career in art/design?

Develop a specific skill within a skill
Take the program seriously

Think outside the box

Make sure your work represents you
Seek opportunities to get experience
Join professional org

Develop a digital portfolio
Complete the Bachelor’s degree
Don’t forget the basics


Get adequate training in Foundations
Coop to gain experience
Focus on Marketing

Focus on your Portfolio
Pay attention to details
Listen to the critiques

Do you have any comments or suggestions regarding Sinclair Community College’s department of art/design?  

Need more Exhibitions

Wish I could complete my BA at SCC

Faculty have a sincere desire to help

I loved my time at SCC

Would like more “how to” design knowledge 
A great/valuable investment


More internships/co-op opportunities

Graduates and where they are now

Transfer:

· Adam Feld – attending The Ohio State University

· Kellen Summers - graduated from Ohio University , interning with Naples Daily News

· Mary Houser - graduating Spring, UD 

· Jamie Fergusen - attending UD,

· Adam Hake - attending UD

· Hoang Ton-graduate from UD

· Michael Buriank - attending WSU 

· Sara Schilling – attending Bowling Green State University

· Kathryn Keller – attending The Ohio State University

· Mai Hoang– attending DAAP, University of Cincinnati

· Tommy Kettlehake– attending UD and working at UD Printing and Design

· Andrea McCorkle– graduate of The Art Academy of Cincinnati; president of AIGA Cincinnati

· Jordan Harvey– attending school in NY

· Catherine Miller – attending DAAP, University of Cincinnati

· Renee Landis – attending DAAP, University of Cincinnati
· Angela Ross – attending DAAP, University of Cincinnati

· Sarah Dalhlen – attending Wright State University

· Curt Sparks – attending Miami University

· Ashlee Myers – Kent State University

Employed:
· Allison Moore - MeadWestvaco 

· Chad Sprague - Certichecks 

· Adam Moorman – LithoPrint

· Justin Page – Design Homes, Inc

· Jared Parker – Design Homes, Inc.

· Marcus Pulkas – SummitQuest – Lexington, KY

· David Uy – Ze  Design

· Thomas Slonaker – Ze Design

· Roger Osley – Ze Design

· Ben Hastie – CoxOhio Publishing

· Tony Black – CoxOhio Publishing

· Adam Blakely – Huffy Corporation

· Gerald Fullam – Cox/Ohio Publishing

· Ryan France – Victoria Theatre

· Andrew Bevan– Chisano Marketing Communications

· Brandon Evans– Publications Coordinator for Miami Valley Tech Prep Consortium

· Mary Cyphers– Book Factory

· Jesse Ranly– Turner Effect

· Philip Zastrow– Phanza

· Micheal Betts– LM Berry

· Glenn Unser- LM Berry

· Ryan Brazelton– Design Forum

· Renee Beerck – Centerville Design

· Jessica Claybaugh – Design Forum
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_1262759337.pdf
Department:

VIS Program

Who are your key
stakeholders
(internal/external)

How do you know if you are
meeting their needs?

What challenges or support
concerns do you have? Who
feeds your program? Which
courses departments outside
of your own are you reliant on
for educating students in your
programs?

What opportunities exist to
help your stakeholders that
you are not currently
exploring? How do you
know?

What data are you currently
using to inform your decision
making? Where is your data
weakest?

If you had this info, what
actions could you take as a
result of collecting this data?

students student evaluation no college support of Co-op Distance Learning Persistence retention data Distance Learning courses
1st year assessment opportunities Off-site courses Distance Learning competitors [college prerequisites
portfolio review-end of program |Lack of transfer data Co-op transfers from competitors
they come back Limited Employer feedback 1st year assessment
advising feedback portfolio reviews
General college data
How many students are majors
and non-majors by credit hour
NASAD accreditation data
Employers Portfolio Review Lack of jobs Co-op opportunities Curriculum revisions
Advisory Committee Co-op opportunities More extensive surveys student recruitment
Employer Survey Realities of the market Admission requirements
Continuing education
colleagues department meetings Funding for faculty development General college data

College Learning Day

on software other than what's
available locally

Faculty diversity data (p/t, f/t.)

Core curriculum departments

No feedback

College readiness

Wright State

Annual meeting

Overbooking for WSU students

Additional courses in articulation
agreement

opportunities for additional new
courses

Performance of transfers
Courses WSU students taking at
SCC

Curriculum revisions
student recruitment
Admission requirements

Facilities & Publication

Repeat business

Faculty workload

Quickstart students/Tech prep
students

Feedback via high school
Faculty
Future enrollment at SCC

ACS issues

Staffing concerns (9 QS
requests for Fall 2007)
Rooms

Develop H.S. faculty to teach
SC courses

Individual school orientations
Proficiency testing numbers

Success rates
Quickstart Persistence rates

Curriculum revisions
student recruitment
Admission requirements

ITS

Software funds
Autonomy

Art Department (photography)

2005-06 academic year:
25% of ART 161 students are
VIS majors

Art department's inability to offer
more sections of ART 161

colleague mining

program or curriculum revisions

Not-For Profits and Fundraisers

Continued calls for participation

Time-consuming for Faculty

no database or follow-up with
agencies from capstones

could identify best capstone
opportunities






Who are your key
stakeholders
(internal/external)

How do you know if you are
meeting their needs?

What challenges or support
concerns do you have? Who
feeds your program? Which
courses departments outside
of your own are you reliant on
for educating students in your
programs?

What opportunities exist to
help your stakeholders that
you are not currently
exploring? How do you
know?

What data are you currently
using to inform your decision
making? Where is your data
weakest?

If you had this info, what
actions could you take as a
result of collecting this data?

Other transfer schools: Miami,
0OSU, UC, CCAD, 0U, BG, Art
Academy, Ohio University

lack of transfer assurance in
design courses

increase course transfer

anectodal from student and
alumni

improve articulation







_1264512788.pdf
FIRST YEAR ASSESSMENT

2003 2004 2005 2006 2007
DESIGN BASICS: 2D
Apply and demonstrate fundamentals of design 3.67 3.81 3.16 3.31
Application of color 3.38 3.58 291 3.24
Implement and demonstrate :Line 3.42 3.68 3.75 3.07 3.32
Shape 3.54 3.52 3.80 3.00 3.19
Value 3.56 3.52 3.75 2.92 3.16
Texture 3.64 3.69 3.83 2.97 3.29
Color 3.48 3.41 3.54 2.87 3.23
Size 3.44 3.47 3.62 2.82 3.12
Contrast 3.52 3.59 3.83 2.90 3.30
Direction 3.45 3.47 3.72 2.92 3.24
DESIGN BASICS: 3D
Exhibits knowledge of perspective 3.42 3.42 2.87 3.19
Demonstrates a clear understanding of three
dimensional principles 4.46 3.54 3.59 2.80 3.30
Use of Principles and elements in 3D 3.41 3.53 2.74 3.24
Does the student understand the basic uses of
form/shape to create successful packaging? 4.43
TYPOGRAPHY
typeface(s) 3.95
audience 4.05
syntax 3.68
semantics 3.72
visual space 3.82
tone 3.76
Apply Typographic rules: legibilty/readability 3.95 3.87 3.75 2.97 3.53
hierarchy| 3.79 3.82 3.62 2.90 3.62
grid 3.79 3.78 3.67 2.94 3.38
page layout (2003 - page placement ) 3.77 3.78 3.50 291 3.37
Composition: principles & elements 3.93 3.78 3.77 3.05 3.48
craftsmanship 3.47
contrast 3.90
DESIGN DRAWING
develop drawing style / overall drawing skillg 3.46 3.50 3.62 2.82 3.49
Examine grid and layout 3.55 3.44 291 3.26
detall 3.35 3.35 3.42 2.84 3.21
develop lettering style 3.63 3.34 2.80 3.61
color 3.35
presentation 3.28
size & shape 3.39
principles 3.62
INTERIOR DESIGN 1
appropriate psychology and sociology 3.68 3.87 2.80 3.13
use of principles and elements 3.90 3.64 3.69 2.91 3.08
use of scale drawings 3.72 6.68 3.87 2.82 3.13
Aesthetic and functional problem-solving 3.64 3.66 2.68 3.25
apply color theory 3.86 3.78 2.86 3.04
2D presentation skills 3.47 3.26 3.56 2.67 2.88
understand historical styles 3.58 3.66 2.67 3.00
apply fundamentals of lighting 3.71 3.76 2.68 2.88
understand structure/mechanical and 3D space 3.47 3.69 2.77 3.00
scale & space planning 3.84
BOARD CRAFTSMANSHIP 3.22
Cutting 3.10 3.03 3.24 2.64 2.80
Gluing 3.12 3.05 3.21 2.57 2.81
Measuring 3.26 3.19 3.46 2.71 2.91
Others 2.93 3.57 3.42 2.83 3.35
appropriate materials 3.60 3.58 3.76 2.96 3.31

Annual Combined Averages: 3.60 3.64 3.63 2.85 3.21
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Department:

IND Program

Who are your key stakeholders
(internal/external)

How do you know if you are
meeting their needs?

What challenges or support
concerns do you have? Who
feeds your program? Which
courses departments outside of
your own are you reliant on for
educating students in your
programs?

What opportunities exist to help
your stakeholders that you are
not currently exploring? How do
you know?

What data are you currently
using to inform your decision
making? Where is your data
weakest?

If you had this info, what actions
could you take as a result of
collecting this data?

students student evaluations college support of co-op Distance Learning options for  [retention data college pre-requisite adoption
first year assessment lack of transfer data IND 240 and IND 134 to support [students transferring from for some courses
portfolio review - end of program |limited employer feedback evening AAS students - Low competitor's create alternative formats for
feedback enrollment courses currently first year assessment delivery
advisory committee feedback offered 1 X a year and that portfolio reviews break down graduate job
student persistence section is in the day college data Dawn/RAR/CMT  |placement data by GPA
NASAD accreditation data
employers Portfolio Review Lack of jobs Co-op opportunities Where the jobs are (current and |Curriculum revisions
Advisory Committee No college support of Co-op More extensive surveys future) student recruitment
Employer Survey opportunities Realities of the market Labor market dynamics Admission requirements
partnering with DSID and ASID |Expand employer surveys at Continuing education - # of local
professional association portfolio show professionals needing CEUs to
presidents Professional associations maintain professional status
colleagues department meetings Funding for faculty development General college data
College Learning Day on software beyond that Faculty diversity data (p/t, fit.)
available at local conferences
Wright State Annual meeting Additional courses in articulation |Performance of transfers Curriculum revisions

agreement
opportunities for additional new
courses

Courses WSU students taking at
SCC

student recruitment
Admission requirements

Core Curriculum departments

No feedback

College readiness

Architectural Technology

2005-06 academic year:

25% of students enrolled in ARC
101 were IND majors

33% of ARC 102

42% of ARC 199

Lack of coordination
w/curriculum changes

Better cross divisional
coordination

Data mined from Colleague
advisory committee

Curriculum revisions
program revisions

Not-For Profits and Fundraisers

Continued calls for participation

Time-consuming for Faculty

Other transfer schools: Miami,
OSU, UC, CCAD, OU

lack of transfer assurance in
design courses

increase course transfer

anectodal from student and
alumni

improve articulation

Mathematics (Geometry)

student difficulty with Cad

anectodal

program revision
geometry module







