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Mess TestMess Test
•• Obtain a 55Obtain a 55--gallon box of Legos. (If gallon box of Legos. (If 

Legos are not available, you may Legos are not available, you may 
substitute roofing tacks or broken substitute roofing tacks or broken 
bottles.) Have a friend spread them bottles.) Have a friend spread them 
all over the house. Put on a all over the house. Put on a 
blindfold. Try to walk to the blindfold. Try to walk to the 
bathroom or kitchen. Do not scream bathroom or kitchen. Do not scream 
(this could wake a child at night).(this could wake a child at night).

Baby TestsBaby Tests



Feeding TestFeeding Test
•• Obtain a large plastic milk jug. Fill Obtain a large plastic milk jug. Fill 

halfway with water. Suspend from the halfway with water. Suspend from the 
ceiling with a stout cord. Start the jug ceiling with a stout cord. Start the jug 
swinging. Try to insert spoonfuls of swinging. Try to insert spoonfuls of 
soggy cereal (such as Fruit Loops or soggy cereal (such as Fruit Loops or 
Cheerios) into the mouth of the jug Cheerios) into the mouth of the jug 
while pretending to be an airplane. while pretending to be an airplane. 
Now dump the contents of the jug on Now dump the contents of the jug on 
the floor. the floor. 

Baby TestsBaby Tests



Financial TestFinancial Test
•• Go to the nearest drug store. Set your Go to the nearest drug store. Set your 

wallet on the counter. Ask the clerk to wallet on the counter. Ask the clerk to 
help himself. Now proceed to the nearest help himself. Now proceed to the nearest 
food store. Go to the head office and food store. Go to the head office and 
arrange for your paycheck to be directly arrange for your paycheck to be directly 
deposited to the store. Finally, learn to deposited to the store. Finally, learn to 
enjoy the clothes in your closet today;  enjoy the clothes in your closet today;  
youyou’’ll likely have the same  wardrobe ll likely have the same  wardrobe 
when your children graduate from when your children graduate from 
collegecollege. . 
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Grocery Store TestGrocery Store Test
•• Borrow one or two small animals Borrow one or two small animals 

(goats are best) and take them (goats are best) and take them 
with you as you shop at the with you as you shop at the 
grocery store. Without using a grocery store. Without using a 
leash on the animal(s), try to leash on the animal(s), try to 
complete your shopping while complete your shopping while 
keeping them in sight and under keeping them in sight and under 
control. Pay for anything they eat control. Pay for anything they eat 
or damage.or damage.
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Physical Test (Women)Physical Test (Women)
•• Obtain a large beanObtain a large bean--bag chair bag chair 

and attach it to the front of your and attach it to the front of your 
clothes. Leave it there for 9 clothes. Leave it there for 9 
months. Now remove 10% of the months. Now remove 10% of the 
beans. beans. 
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WhatWhat’’s Ups Up

•• Video gamesVideo games
•• PCPC
•• EmailEmail
•• CDsCDs
•• IndividualistIndividualist

Generation
X

GenerationGeneration
XX

•• WebWeb
•• Cell phoneCell phone
•• IMIM
•• MP3sMP3s
•• Online Online 

communitycommunity

Net GenNet GenNet GenBaby 
Boomers

Baby Baby 
BoomersBoomers

TV generation
Typewriters
Telephone
Memos
Family focus



WhatWhat’’s Ups Up
•• NetGenNetGen’’s Online 12.2 hrs per weeks Online 12.2 hrs per week

–– 28% > GenX, 50%>Boomer28% > GenX, 50%>Boomer

•• NetGen 50% more likely to send IMs than GenX, NetGen 50% more likely to send IMs than GenX, 
2x as likely to read Blogs, 3X as likely to use 2x as likely to read Blogs, 3X as likely to use 
Social Networking SitesSocial Networking Sites

•• 41% HH Broadband (up from 29% in 2004)41% HH Broadband (up from 29% in 2004)

•• 75% HH Mobile Phones75% HH Mobile Phones
–– Data to phone: 45% NetGen, 27% GenY, Data to phone: 45% NetGen, 27% GenY, 

17% Boomers17% Boomers

•• 91% HH use a Search Engine once a week91% HH use a Search Engine once a week



WhatWhat’’s In Stores In Store

•• Attract, Serve, Retain, Attract, Serve, Retain, 
& Engage& Engage

•• VisioningVisioning

•• PlanningPlanning

•• FundraisingFundraising
–– Capital FundsCapital Funds

–– Operational FundsOperational Funds

–– Maintenance PlansMaintenance Plans

•• Sustainable Learning Sustainable Learning 
EnvironmentEnvironment



WhatWhat’’s In Stores In Store

•• Blurring and BlendingBlurring and Blending

•• Mobility GaloreMobility Galore

•• GamingGaming

•• Social NetworkingSocial Networking

•• HighHigh--Impact Presentation/Engagement Impact Presentation/Engagement 
TechnologiesTechnologies

•• Analytics, Diagnostics, and EvidenceAnalytics, Diagnostics, and Evidence--
Based EducationBased Education

•• The Human TouchThe Human Touch



Blurring and BlendingBlurring and Blending

Face to Face
Infrastructure

* Campus
*Classrooms

*Lecture Halls
*Labs

*Office Hours
*Library

Online
Infrastructure
*Portal
*Learning Mgt 
Systems 
*Repositories
*Phones
*Blogs
*ePortfolios

Blended

Blurred

Activities
Lecture, Dialogic, Small Groups, Learning Communities, Project-

Based Learning, Self-Directed Learning, Collateral Learning



Blurring and BlendingBlurring and Blending
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HighHigh--Impact Presentation/Impact Presentation/
Engagement TechnologiesEngagement Technologies



Analytics, Diagnostics, and EvidenceAnalytics, Diagnostics, and Evidence--
Based EducationBased Education



The Human TouchThe Human Touch

Balance
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WhatWhat’’s in Stores in Store

http://www.splcenter.org/intel/map/hate.jsp

http://www.networkforgood.org/
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